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Consumer Benefits of FinTech
Fintech is the term which was used to mean innovations in the field of financial and technology worldwide, also this term can refer to mean those companies or services that are devoted in using technology for their financial products for the growth of the business or the consumers. Therefore by use of the FinTech by many companies all over the world like Be sure, through mobile connectivity enhances efficiency, convenience, advance security, the faster rate of approval, lower cost and provide a better customer experience (Chang, et al., 2016)
Create convenience; a lot of FinTech companies in the world like Be sure utilizes mobile connectivity to promote performance and convenience of transactions within the company (Huei, et al., 2018). Through the use of smartphones and tablets among the consumers to monitor their finances, FinTech businesses can be of convenience by enhancing consumer’s experience.
Increases personalized service; through use of the FinTech, many companies like Adyen enjoy only lower operating costs at the same time easy reacting to consumers' demands since the consumers have a lot of access to a range of information about them (Chang, et al., 2016).
Enhanced security; due to the harnessing the latest mobile devices because of the new technologies has been able to result in FinTech firms such as ZhongAn leads to investing greater insecurity to ensure consumer’s data is safely kept. Such latest devices may include biometric data and encryption are a few of the examples that keep the information of the consumers (Huei, et al., 2018).
Lower costs; by use of the  FinTech companies can be in a position of giving their consumers the benefits of lower premiums as compared to those companies that are associated with the traditional firms since they free themselves from problems costs which includes rent, salaries and advertising, rather invest their money in their customers.
Faster ate of approval; FinTech companies such as Lufax has mandate or chances of increasing acquiring or accessing that speed up the rate of approval for finance (Chang, et al., 2016). This means by use of FinTech in various ways enhances the application and speed up approval process faster as compared with the absence of the FinTech. 
In conclusion, FinTech companies use various technologies to make financial services easily as compared with the absence of it. These types of companies are purposeful to disrupt obligated financial systems that are usefully incorporated to dwell on the use of the software.
Uses and examples of FinTech
Crowdfunding platforms; this help or allow the internet or app users to send and receive money from one person to another through the internet. At the same time, it allows individuals to get fund from different sources. 
Blockchain and Cryptocurrency; blockchain services help to reduce fraud through keeping provenance data on the blockchain while cryptocurrency exchanges like coinbase and Gemini help to connect customers to buy or sell products.
Budgeting Apps; the budging app is one way of the uses of fintech in this era by the consumers that have been rapidly grown because of its high demand. The apps like Intuit's Mint help the consumers to monitor their income, salary and expenditures on their mobile phones.
Robo-Advising and stock-trading apps; this has been interfered with the asset management sector by providing framework management that has increased efficiency and lowered costs by the users. This has been able to analyze various portfolio options all time which have been adopted by many companies. 
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